Somewhere in some activity or condition lies a fullness and richness. In that place (activity or condition) life is fuller, richer, deeper, more worthwhile, more admirable, more what it should be. 1 Innovation is a contemporary buzzword, used in a great number of situations.
One of the main propositions of the post-secularity debate states that because of the growing public visibility of religion and religious phenomena, theories of secularization are no longer able to explain social conditions in contemporary developed societies. However, in this chapter I wish to look beyond the conventional definitions of religion. Given the pervasiveness of innovationism, it is imperative to understand the ways in which it communicates a belief system that manages power, flows of funding, and social relationships. 3 In discussions of secularity and the post-secular society, the question of a search for meaning appears frequently. Charles Taylor acknowledges that even in societies that have rid themselves of God there is nevertheless an aspiration for something better: the issue is an example of what Habermas 4 describes as "an awareness of what is missing." Taylor 5 borrows Luc Ferry's concept of the "meaning of meaning" ("sens du sens") in explicating the notion that "somewhere there is a fullness or richness which transcends the ordinary." In this sense, the question indeed concerns "meaning of life." Why are we here? What is the purpose of all this? The question of (collective) meaning is intertwined with feelings of insecurity and a desire for security in (globalized) times.
In this chapter I shall describe the dimensions 6 of innovationism and the ways in which it is used in a collective search for meaning, or quest for certainty, in three national settings, the United States, Finland, and Japan. The research has been conducted via a combination of content analysis and discourse analysis 7 ; it involves interviews with journalists and innovation systems specialists 8 in the three countries, focusing particularly on two countries, Finland and Japan.
It is obvious that innovationism could be analyzed in numerous ways, for instance, as a hegemonic ideology. In this chapter, however, innovationism (based on the interviews I conducted) is perceived as a rationalized symbolic universe with religious features. Thus, what I wish to do here is to test the conceptualization of innovationism as a transnational 9 symbolic universe and social imaginary-one which is apparently used in a rational and secular sense, but which nevertheless has religious usages and implications. In discussing the dimensions of innovationism as a worldview, 10 I wish to elucidate how innovationism works, first of all, in organizing and maintaining core values, and secondly, in managing hope and threat in those postsecular societies in which religion is a matter of choice.
The renowned "theologian of hope," Paul Tillich, defines religion as being about the ultimate concerns of humankind. Thus, religion provides in the first place a meaningful set of ultimate values on which the morality of a society can be based.
When these values are institutionalized, they can be spoken of as central values of a society. 11 Secondly, religion provides an adequate explanation for the "ultimate frustrations" which are inherent to the human situation, and which are not manageable or morally meaningful. Death is the type case of (individual) ultimate frustrations, while environmental concerns and climate change are current issues that appear to threaten the whole of humankind.
Ultimate values should be greater than ultimate frustrations, and religion should provide an adequate explanation for ultimate frustrations, so that the individual or the group can accept them without having their core values rendered meaningless. 12 In a similar way, Tillich emphasizes the necessity of hope for human beings and for the collective: hope should exist as the driving force for a human being "as long as he lives." 13 In religious studies, Tillich's view on ultimate concerns has for some time been considered "rather empty and too wide-ranging" to facilitate an understanding of religions. Ninian Smart advocates a comparative perspective, with the study of "dimensions of worldviews." According to Smart, there are seven dimensions that need to be taken into account: (1) the ritual or practical, (2) the philosophical, (3) the mythic or narrative, (4) the experiential or emotional, (5) the ethical or legal, (6) the organizational or social, and (7) the material or artistic dimension. 14 In understanding innovationism as a belief system or worldview, it appears that the approaches of Tillich and Smart may complement each other. Innovationism is strongly based on certain shared values. The circulation of these values not only contributes to the construction of an imagined (global) community, 15 but is also the basis on which the more practical dimensions are constructed.
Thus, the tentative conclusion would be that innovationism provides for contemporary developed societies both a set of ultimate values and a way of controlling the ultimate frustrations. In this way innovationism can be perceived of as religious. The set of values is institutionalized through the constant circulation of innovationism in different contexts and conjunctures.
In what follows, I will first explore innovationism as it appears in my empirical material from the point of view of ultimate values at the individual, corporate, national, and global levels, and in relation to dimensions of worldviews.
Secondly, I will discuss the ultimate frustrations and how innovationism appears to manage them in its various dimensions. Thirdly, I will study the actors taking part in the institutionalization of innovationism, as demonstrated in the interviews. Finally, I will discuss the mechanisms of innovationism that contribute to the contemporary, collective search for meaning and the quest for certainty.
Before that, however, it will be necessary to take a look at the definitions and usages of the concept of innovation; these can also be analyzed through the doctrinal dimension of innovationism. 16 
Innovation
The current use of the word innovation is generally acknowledged to have derived from the economist Joseph A. Schumpeter. His perception of innovation can be summed up in the following four themes:
1. Innovations are changes in production functions which cannot be decomposed into infinitesimal steps. In other words, innovation involves putting productive resources to uses which have hitherto been untried in practice. At the same time, resources are withdrawn from the uses that they have served so far. 18 2. Innovation should be distinguished from invention or experimentation. It is not invention that matters, but the adoption and actual working of something. In themselves, inventions do not exert any influence on business life at all. In other words: "Innovation, unless it consists in producing, and forcing upon the public a new commodity, means producing at a smaller cost per unit, breaking off the old supply schedule and starting a new one. It is quite immaterial whether this is done by making use of a new invention or not." 19 3. Innovations appear in clusters at certain times because "as soon as the various kinds of social resistance to something that is fundamentally new and untried have been overcome, it is much easier not only to do the same thing again but also to do similar things in different directions, so that a first success will always produce a cluster (e.g., the emergence of the motorcar industry)." 20 4. In competitive capitalism innovations are the mechanism which creates disturbance, mainly through the foundation of new firms. In the short term, innovations require large investments and "supernormal energy and courage." In the long term they will-in successful cases-produce progress and profit. 21 In the empirical material comprising the interviews with journalists and innovation system specialists in Japan, Finland, and the United States, the interviewees produce various explanations when asked to define the concept of "innovation." However, it is apparent that the Schumpeterian definition is to a large extent internalized and adopted as a doctrinal starting point, since most emphasized that innovation is more than just a new thing. For the interviewees, innovation means a new invention or product which can be, or has already been commercialized and which brings in money to a company or individual who is in possession of the innovation. However, although the fourth characteristic of innovations as creating disturbance is often stated, and might even be referred to directly as "creative destruction," the point that innovations require risk-taking and a lot of time in order for a profit to be gained is often discarded.
Furthermore, the usage of the word innovation (or of the term translated in this way) varies greatly in different languages. For instance, in Japanese there is strong emphasis on new technology and gadgets. Interviewees also use notions such as "service innovation" and "social innovation," which further blurs the picture. Service innovations and social innovations can be made by public actors as well as private companies, and no cash flow is necessary. The uncertainty in the term has been resolved by some interviewees by referring to the concept of "surplus value." Thus, innovations would be "new commercialized inventions that bring surplus value to the users and the producer." In practice, during the interviews the word is used in ways that have a very vague connection with the definitions given by the interviewees at the start of each interview. This demonstrates the doctrinal aspect of the concept: the word innovation is used in such a wide range of contexts that its implications are supposed to be known to all.
Thus, it is necessary to make a conceptual distinction between talk about specific cases of innovation and individual innovations (the technical dimension), talk about the innovation system and the innovation environment (the social dimension), and the wider discursive web of conjunctures where national competitiveness in fearprovoking global circumstances appears to require innovation as a means for national survival (a blend of the ritual, mythical, and doctrinal dimensions). In the interviews these distinctions are often blurred and talked of simultaneously.
The Value System of Innovationism
Myths can be defined as authoritative stories belonging to certain groups or traditions. Myths are recited in the community, and these kinds of stories are foundational for the group in question. The shared values of the community are narrated in circulated and repeated mythic tales. This practice is linked to the mythic, or narrative dimension of a worldview. 22 The narrative dimension appears in the definitions of innovations used by the interviewees. By analyzing this dimension it is possible to begin to draft the set of ultimate values on which innovationism relies, and to describe how the values appear in the interviews. 23 Here, values are perceived as aims, as aspirations toward which the actors strive. In the narratives which circulate in the interviews the core values cut across individual, corporate, national, and global levels; moreover, to a certain extent all of the values are present on all the levels, and thus they create a whole circulatory system of innovationism. However, it appears that certain values pertain to particular levels more than others.
Based on the interviews, the following values would appear to lie at the core: success, growth, competiveness, and progress. These values appear in stories that recur within the interviews.
The values appear on four levels within the narratives: firstly, at the individual level, innovation becomes a means for success for the interviewees, in the United The competitiveness of the nation-state is the third value appearing in the interviews.
The global setting in which nation-states compete with each other is a myth that is hardly ever questioned. Through innovativeness, the basic starting point of economic competition is widened to include competition in general. National competitiveness is then more than economic; it is about being useful for the global community, becoming visible and important-being meaningful-for others in the global setting.
At the national level, innovationism is also a part of the political discourse on national competitiveness, a discourse that was introduced during the 1980s throughout the industrialized world. In the narrative of innovationism, the globalizing economy poses a threat to nation-states. 24 Thus, national actors became worried about their survival and success. At the same time, Schumpeterian technology-driven ideas on innovation became influential in economics. It is important to note that although the discourse on competitiveness is a global one, the consequences and actions are taken at a national level. Thus, competiveness becomes an aim primarily at the national level, although it is a value also at the corporate level.
Fourthly and finally, at the global level, the narrative of innovationism appears in the emphasis on progress. This could be considered the philosophical level of innovationism. The reliance on constant progress remains even when, occasionally, growth is questioned. Innovations then become a means for the further enhancement of humankind, providing hope during times of global environmental threat. The values of progress and competitiveness are constantly intertwined when the national and the global circulate in the interviews:
[…] in Asia relations between Japan, China, and Korea are complicated and difficult. We have been competing for hundreds of years. During the last twenty years Japan has been the underdog and has suffered severe mental [spiritual] damage. Should we progress [purely] with style or charm? With the arts? [referring to the Cool Japan phenomenon and the global growth of sales in Japanese popular culture] Our citizens are wondering about this as well. That is why we compete in science and want to compete for who is best in developing solutions for the [environmental] threats facing humanity. Our current prime minister has set a target to cut down carbon dioxide emissions by 25 per cent. This is a truly idealistic goal, and a significant one. It is something China and Korea cannot do. We no longer compete in food, fashion, or cars, but we want to be a presence and to be important in the world in other ways. We are looking for these ways now. 25 This excerpt from the interview with a Japanese journalist also exemplifies the fear of failure in reaching what is aimed at. A nation that fails in competition will be damaged and will need to seek out new areas in which to become competitive. The possibility of innovation brings determination and hope: "We will be meaningful in the world of tomorrow."
Affective Resonance: Threat and Hope
"The emphasis in religion is today on this world, not the world to come," writes Liselotte Frisk in her discussion of Linda Woodhead's concept, the "turn to life." The turn to life refers to the focus on gaining desirable results in this world, in other words in the immanent frame. According to Woodhead, themes of punishment, hell, damnation, and demonology have been losing their importance as societies have become more "this-worldly." 26 Innovationism can be seen as following this trend in its focus on human capabilities and abilities. However, innovationism can also be seen as narrating something of a substitute for "hell," in foreseeing the failure of humankind to solve global threats, of which global warming is the most threatening.
At every level, the management of threat and hope in innovationism can be analyzed through the emotional dimension: innovationism creates a sense of threat by narrating the ultimate frustrations and also attempts to manage these threats through positing innovations as solutions to the threats it narrates-thus giving hope for the future.
The ultimate frustrations appear in the interviews in expressions of a sense of threat and fear. The sense of threat is concentrated within issues of global warming and environmental change, phenomena that intensify an awareness of the limitedness of natural resources. To some extent, the talk about the environment and demographics is invited by the framework of the interviews, in which innovations are discussed in the context of global warming and aging. Nevertheless, the interviewees frequently list threats and challenges which correspond to multiple features of the risk society. 27 The world is dangerous at every level: the global level, the national level, the level of (the media) industry, and at the individual level. Exacerbated by the global economic recession and the development of an aging society (in Japan in particular) the ultimate frustrations are concentrated into the issue of sustaining the nation. However, at the core of global threats is the competition.
In The Birth of Biopolitics, Michel Foucault points out that within neoliberalism, it is not the market mechanism that is new. What is new is the idea of constant competition and the aim of continuous growth. 28 The outcome of possible failure was hardly ever explicated in the interviews, but it can be read between the lines. In fact, the ultimate frustrations derivable from the interviews involve death, waning, chaos, and extinction.
The following In the manner of a religion, innovationism offers a way to counter ultimate f r u s t r a t i o n s . T h e s e n s e o f t h r e a t i s u s e d t o c r e a t e a n a f f e c t i v e r e s o n a n c e 29 for particular institutional demands, and as a justification for political practices and funding decisions. The interviewees repeated the Porterian 30 thesis, that in order to survive and prosper amid global competition, the nation has to have a high level of competitiveness. 31 In the definitions of innovation proposed by Schumpeter (see above), innovation is a means to create growth and productivity and thus competitiveness.
However, in innovationism, innovations are loaded with much more significance.
Innovations and innovativeness become the aim itself, and the creation of a good environment for innovation becomes the goal of nations. Because of the threat of losing out in competition, the focus is shifted onto innovations as an apparent means of controlling uncontrollable circumstances. In this way innovations emerge not only as an instrument of hope, but also as a chance to shift the focus away from the looming threat of competition and onto innovations per se.
The Power and Social Dimension of Innovationism
I shall now move to the organizational and social dimensions of innovationism, focusing on the actors and roles present in the production and circulation of innovationism.
The most important actors in the circulation of innovationism are the national elites. Among the interviewees there are innovation systems specialists and journalists, both of whom can be regarded as the elites of innovationism. Some members of the elite play advocational roles such as "preachers," gurus, theologians, and prophets. Others take more neutral or even skeptical roles. For "ordinary people" the interviewees provide two possible role positions: they are either the audience, which should be educated or informed, or those who have the potential for creating innovations that the system is not yet able to tap into. I shall return to these actors and roles after considering the national frame of innovationism.
Benedict Anderson uses the concept of imagined communities in discussing the development of nationalism. For him, the imagined community is the nation.
Many others take a similar view, arguing that the nation holds the position in society that religion used to occupy before the development of modernization. 32 Anderson sees the nation as the idea upon which communities can create a secular transformation, from fatality into continuity, and contingency into meaning.
"With the ebbing of religious belief, the suffering which belief in part composed did not disappear-Disintegration of paradise: nothing makes fatality more arbitrary.
Absurdity of salvation: nothing makes another style of continuity more necessary." 33 For Charles Taylor, imagined communities are a particular kind of social imaginary, socially shared in ways in which social spaces are imagined. 34 The overall picture is one of men predominating in discussions concerning innovations, innovation policies, and the measures that need to be taken. Overtly, the world of innovations is gender neutral, and it is true that women are not explicitly excluded, however, they are not actively included either. In practice, this means that the women who are actually visible in this field are exceptions. 48 The point here is that in both Finland and in Japan, innovation discourse exists as part of a continuum of science and technology policy discourses, and that women have been sidelined for decades in national discourses related to technological development. 49 Similar restrictions apply in discourses related to a number of areas of technology-ICT in particular. 50 The belief that innovations can raise a nation's competitiveness is obviously strongest among specialists in innovation systems. These interviewees emerge not only as "believers" but also as "theologians," or as the kinds of "preachers" mentioned above. For these people, innovations are self-evidently phenomena to be supported. The repeated argument is that we need methods to develop more innovativeness: the innovation system or innovation environment should be made more fertile so that innovations can increase. 51 The comparisons with the Silicon Valley ideal are frequent and admiring. The people in question see many kinds of problems in the innovation system, in the national mentality, in the general mood of the times, and in the attitude of the "ordinary people." Criticism is also directed at the quality of scientists and journalists. 52 The symbolic, pastoral power that is represented and reproduced by elites through the circulation of innovationism is connected to economic and political power. Symbolic power in general differs from other forms of power in the sense that it affects "not just what we do, but our ability to describe the social itself; it affects the perception of the inequalities in the social world, including the unequal distribution of those very symbolic resources themselves." 53 The elite interviewees saw society first and foremost as an environment for innovation-one whose purpose is to provide good circumstances for more innovative activities and competitiveness. The question is predominantly one of flows of public funding. Innovationism has meant that the flood of public money to the private sector has been plentiful and rapid. Among other things, it has meant that health care institutions, schools, and universities are seen as deserving of investment, insofar as they are basic elements of the innovation environment.
One of the contradictions of innovationism lies in the relationship between the transnational and the nation. The processes to which innovationism is attachednamely, the free flow of capital, economic growth, and competition-are transnational, and could in fact lead to the dissolution and erosion of the nation-state.
However, the particular actors and elites with symbolic power in the circulation of innovationism are always national, although they have access to the transnational mechanisms by which innovationism is circulated. Consequently, national elites, while preaching innovationism within the nation, in fact use their symbolic power in a contradictory manner, to advance the globalizing processes that are tightly bound up with their faith in innovation. The nation-state is a necessary vehicle for globalization.
And at the same time, global trends constitute the vehicle through which the elites attempt to sustain their power. This happens through twin endeavors-the summoning up of threatening images of globalization and the preaching of innovationism.
The Consecrating Role of the Journalist and Journalism
Pierre Bourdieu describes the way in which the art-businessman has the power to consecrate works of art and to create value for works and artists. 54 In a similar way, journalists have symbolic power in the process of consecrating individual innovations, and in the recycling and reproduction of innovationism. This consecrating role is recognized both by specialists and by journalists themselves, but the perspectives of the parties are different. The pastoral specialists would like to have journalists employ their consecrating power and take part in the national project of supporting innovations. The specialists see the role of journalism and the media as focal in creating a more innovation-friendly mental environment within society. "It is the media through which we construct the world of technology and innovations," was how one of the Finnish specialists put it. 55 But (as indicated above) it is clear that journalists, too, recognize the potential influence of journalism 56 :
The Japanese in general have a relative mentality; they watch people or society and then adopt their standpoints, judging what to do. This is a national feature, because Japan is so closed. In that sense, the media in Japan play a more important role than in other countries. I think that it is not bad to be balanced in writing, but sometimes I think that the established media prioritise consensus. 57
Within the interviews, "ordinary journalists" might repeat slogans on innovation that are similar to those used by specialists. However, it is less likely that journalists will be able to explain the entire structure of the innovation system. It was notable that those interviewees who had a deeper knowledge of the innovation environment seemed also to be more committed to innovationism. Generally, specialists would like journalists to take on a "consecrating" role. The journalists in the interviews were, in some cases, explicit in resisting such wishes. Thus, there were interviewees who subscribed to the idea of global competition and who believed in innovations, but who were nevertheless opposed to the position offered to them by "the state"-a position equivalent to the national, official stance toward innovations:
<Extract>These days you very seldom encounter this thing that journalists are supposed to commit themselves to promoting good things. And here, suddenly, they've dug this idea out of its grave, I feel, that we all have a shared agenda here. This idea that we've been sent to Stanford and it's assumed that we understand that this is important, important for the future of the nation.
[…] The way those in the top echelon of society talk about innovation as a subject […] they have this idea of the survival of the nation. And then, it seems so easy to extend [the idea to journalism] and to say that journalism should commit itself to this objective, too. But [we] should just be able to separate [ourselves] from this. [The task of journalism then] is to put these matters on the agenda […] to that extent we have a common project. After that, journalism and journalists should continue in an independent and self-contained manner. 58
Even though interviewees might be critical of the demands placed on them to further the innovation system and promote innovations, they nevertheless do believe that innovations are good and necessary: innovations can help to solve social problems and contribute to economic growth; they can also help the nation to gain and or/maintain its status among other nations. 59
Looking for Security in a Dangerous World
In this section, I shall describe how questions of collective meaning (in the sense of meaning in life) were bound up with innovationism in the interviews. For this purpose, I shall make a brief detour via John Dewey (1929 Dewey ( /1999 , who noted that human beings living in a dangerous world have to look for safety and certainty.
According to Dewey, humans have historically done this in two ways: either by trying to conciliate the surrounding environmental forces through prayer, rites, and magic, or by developing skills to use natural forces for human advantage. The second of these methods changes the world through action, while the first changes human thoughts and feelings. 60 In the search for meaning and certainty, innovations combine action and feeling in at least three ways. First of all, innovations appear to be the only means for survival in the "risk society" and in a world full of threats. Producing more innovations provides a way of changing the world through action. Thus, I would suggest that within innovationism these two aspects-action and feeling (or affect)are merged: innovationism aims at changing human thoughts and feelings concerning the world, since it suggests that the world is there first and foremost for utilization.
Secondly, innovations provide a way of changing human feelings and thoughts related to certain looming threats. Innovations give hope for a better future at the national level (we can become visible on the global stage) and at the individual level (what I do can have meaning, and I can become rich).
Thirdly, innovationism has an exhilarating aspect, containing within it enthusiasm for creating a better future. Innovations appear to achieve something more than reliance on economic growth; they contain the possibility for a nation to become visible on the global stage even when it is about to shift involuntarily into an era of degrowth because of an aging population. By being innovative as a nation, the country (Japan) can become a notable model for other nations in demonstrating controllable degrowth.
"There is a limit to which economic growth can answer the question of the meaning of life. We are like the sorcerer's apprentice: What we have unleashed is out of control. Nowhere is this more true than in Japan." 61 An interviewee puts this in other words:
[…] Our success at present is based on economic success. However, the natural resources, such as oil, which made that success possible, will run out sooner or later, and we can't think of the economy alone. The five billion people in the world suddenly have to face difficulties. I think we have to make efforts to solve the problems. Since there is no way we can get out of this reality, we should try to think how to mitigate the damage or how to alleviate it. We need to find a balance and find a way to downgrade our standards of living. From that perspective, the decrease in the population of Japan might not be so bad after all.
[…] But we need to maintain some basic level of economy. We need bread first, and we can't let the economy come crashing down. The downgrading should be controlled, and we need overall planning for that. In Japan the population is decreasing. This perception is nevertheless very different from the ideology of what has been termed the degrowth movement. The degrowth movement calls for the dissolving of the global financial system and a return to local economies, in which consumption and needs would be in balance with natural resources. It criticizes the concept of sustainable devel opment on the grounds that i t con tinues the expl oi tati on of the natural environment by virtue of the ideology of growth. In fact, such critical notions in respect of growth and global competition did not appear in the interviews.
Innovationism is attractive because it provides a hope for a better collective future, and hope for security during times that appear to be full of insecurities. By circulating a belief in innovations, late modern societies have created a transnational, yet nationally applicable belief system which appears to be rational and intelligible.
Here we have a way of managing prevailing fears and insecurities-and holding to a utopian view of a better future. In line with this, and taking an optimistic view, Hautamäki (2010) offers the possibility of "sustainable innovation," or "creating products and services promoting sustainable economic growth without undermining quality of life and equilibrium with nature" 64 -hence a mechanism for creating a sense of certainty. Thus, innovationism rises above the mundanities of politics and the economy: it becomes a promise that we will find tools not only for economic survival, but also for physical survival in an age of environmental dangers.
To Conclude: A Quest for Certainty in the Immanent Frame
If the idea of a God is ruled out, the answer to the issue of the meaning of life can be sought from two directions: either by denying the question itself or by saying that one of our present purposes already has the fullness or richness that we seek. 65 The discourse on innovations can then be seen in conjunction with the latter. It provides a means of avoiding the underlying, deeper question about a collective and individual meaning for life by appearing to provide one. The belief in innovations is based on rationality and has no (apparent) connection with divinity, however, it is strongly oriented toward the future. There is no doubt that innovationism is a this-worldly belief system: its focus is on continuous growth through innovations. Yet, innovationism also has its utopian side, since it forms a collective way of imagining a better future.
Socially, innovationism creates a sense of "us," connected to an imagined (global) community, and it offers a chance to contribute to this community, in creating solutions for problems that threaten the very existence of that community (including, preeminently, global warming). In this worldview, innovations themselves build a bridge to a better future and to saving the world.
Charles Taylor describes different ways of perceiving secularity. He describes how secularity refers to a condition in which "public spaces have been emptied of God" and belief in God is declining. Taylor wishes to move further, and to discuss the conditions of belief in a society where God is one alternative among others rather than unchallenged and unproblematic as was the case in previous centuries. 66 Berger calls this pluralism. In his article Protestantism and the Quest for Certainty, he admits to having made one big mistake in his career: thinking that modernity would lead necessarily to the decline of religion. This, of course, has been documented as contrary to fact by many others as well. 67 The insight that Berger says he has had during his career is that modernity leads to pluralism. And in pluralism, certainty is hard to find:
People may still hold the same beliefs and values that were held by their predecessors in more uniform situations, but they will hold them in a different manner: what before was given through the accident of birth now becomes a matter of choice. Pluralism brings on an era of many choices, and by the same token, an era of uncertainty. 68 This citation can be reflected on from two sides in relation to the empirical findings of this study. On the one hand, modernity, undoubtedly, did bring plurality in a certain sense. However, considering the strength of the ideology of national competitiveness and the belief in the beneficial nature of innovations manifested in the interviews, I might provocatively ask whether or not there is any pluralism in these beliefs. Has believing in innovations perhaps taken on the position of a "consensus on the nature of reality and on the norms by which one should lead one's life" 69 -at least in large parts of the three societies where the persons interviewed in this study live? (And if this is the case, are they living in conditions that can no longer be called modernity?)
On the other hand, we can interpret a belief in innovations as an attempt to control the uncertainty brought on by the conditions of pluralism.
Relying on innovations would thus be a "quest for certainty" and a quest for knowledge, an effort to transcend belief. As Dewey points out, belief is often assumed to b e a m ode of thi n ki ng ab out a real m of un certai n ty . 70 The future, including innovations, belongs to the realm of uncertainty, as one of the interviewees agonises:
"Innovation is fundamentally unpredictable […] it's hard to put a narrative on a process which is fundamentally unpredictable.
[…] it was just not easy to predict beforehand." 71 Thus, relying on uncertain innovations as the way to a seemingly certain future becomes a contemporary, mundane version of religion. There is a strong parallel here with Noble's argument about the religion of technology, by which human engagement with technology provides a means to regain the (supposedly) lost sense of divinity, meaning, and control over the world. 72 Innovationism is a secular belief in the sense that it does not belong to the realm of institutional and historic religions. It can be regarded as belonging more to the secular subsystem of the economy, politics, or science. 73 Thus, it is not practised in the "religious" sphere and is not perceived as religious. Because of this, innovationism provides an important case in our understanding of changes in society.
Post-secularity might thus mean not only more instances of institutional religion in the public space, but also understanding and identifying features of belief systems and worldviews across what used to be understood as separate subsystems of society.
Innovationism is public. Its narratives appear to invoke the rational homo economicus. I would argue that this is the particular allure of belief in innovation. It appears to belong to the rational, scientific, public sphere: it is collectively acceptable to be ecstatic about new gadgets, future prospects, and economic growth. Like any ideology, innovationism is invisible and naturalized: the shared faith in it is transparent and seems self-evident. There is nothing mystical about innovationism, and thus it is more than acceptable to be enthusiastic about innovations, to go on pilgrimages to Stanford, to take part in revival meetings where canonized preachers profess their faith.
In a pluralist society, where life is complicated and values are created by individuals themselves, believing in innovations provides an accepted, self-evident, future-oriented-and collective-way of imagining a better future.
Notes

